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WORKSHOP 4

Data Storytelling

Take a dataset (based on the handdrawn versions)
of someone else in your group and combine it with
your dataset. Make the visuals now digital. It can
have a different form and style then your handdrawn
version. Choose your own format based on the
confent. Think about which message you want to
convey. It can also be an animation, a movie or

even performative action.
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AN ACCOUNTING OF THE YEAR IN

Subway

A SURVEY OF 109 UNIQUE ROUTES ‘

AN ACCOUNTING OF THE YEAR IN

Taxis

A SURVEY OF 74 UNIQUE ROUTES

ESTIMATED MILLIGRAMS OF CAFFEINE CONSUMED:

04,0

L DOSES

SUBWAY TRIPS: FOREIGN SUBWAY TRIPS:

ool 1

JAPAN & BEIJING

NYC TAXI TRIPS: FOREIGN TAXI TRIPS:
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APPROXIMATELY 6.8 L

COFFEES: SODAS:
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CANNED, DRIP, ESPRESSO,
INSTANT, LATTE & PRESS

AVERAGE FARE:

|ad

§2 STANDARD FARE

MILES TRAVELLED:

AITK

NEARLY THE DISTANCE
FROM NYC TO MIAMI, FL

AVERAGE FARE:

ARANCIATA, COKE, GINGER ALE,
GINGER BEER, MOUNTAIN DEW,
PEPSI, ROOT BEER

BEER BRANDS BY ORIGIN:
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ALEXANDER KEITH'S, ALLAGASH, AMSTERDAM, ANCHOR STEAM,
ASAHI, BEAR REPUBLIC, BECK'S, BLUE MOON, BLUE POINT,
BODDINGTONS, BROOKLYN, BUDWEISER, CHIMAY, COOPERS,
CORONA, DOS EQUIS, ERDINGER, EVEREST, GOOSE ISLAND,
GUINNESS, HARP, HARPOON, HEFFEWEIZEN, HEINEKEN,
HITACHINO, HOEGAARDEN, HOFBRAU, JEVER, LEFFE, LAUGANITAS,
LHASA, LONG TAIL, KIRIN, KOKANEE, KRONENBOURG, MAREDSOUS,
MENABREA, MILLER, MORETTI, "MYSTERY BEEER", NEGRA MODELO,
NEWCASTLE, OB, OMMEGANG, ORANJEBOOM, PACIFICO, PEAK,

PBR, PERONI, PILSNER URQUELL, PRESIDENTE, RED HOOK, RED
STRIPE, RED TAIL, SAM ADAMS, SAPPORO, SIERRA NEVADA,
SOUTHHAMPTON, STELLA, STOCKYARD, STONE, SUNTORY, TECATE,
TSING HA, TSINGTAO, YEBISU, YUENGLING

Nicholas Felton keeping track
of his every day life

NUMBER OF ALCOHOLIC BEVERAGES:

il

BEERS: WINE & LIQUOR:

03/ 340

67 VARIETIES
SOCIAL STELLA CONSUMPTION: NEW YORK BARS VISITED:

o] al

DOWN 46% FROM 2006

DOWN 39% FROM 2006

WORST BEVERAGE:
L e A R LT
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OCTOBER 6, TIBET
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A DISCLAIMER:

EASE NOTE

THAT DUE TO THE VAGARIES OF THE AUTHOR'S RECOLLECTION
WHILE CONSUMING ALCOHOL, SEVERAL DRINKS MAY HAVE GONE
UNRECORDED.

AN ACCOUNTING OF THE YEAR IN

Music

iTUNES TRACKS PLAYED:

Lo, 4]

WWW.LAST.FM/USER/FELTRON

BEST ALBUMS:

IN RAINGOWS [ LOST TAKE PARAL

BEST PODCAST: BEST NEW ARTIST:

nADIOLAG |

WWW.RADIOLAB.ORG WWW.MYSPACE.COM/LELOUPMUSIC

RADIOHEAD DOSH EFTERKLANG
ALBUMS PURCHASED:

TEN MOST PLAYED ARTISTS:
T T T T T T

COMPACT DISCS DOWNLOADS RECORD

CONCERTS ATTENDED: KARAOKE SONGS PERFORMED:

TUNNG (2), THE BOOKS, NAS: THIEF'S THEME &
MICE PARADE, NOTORIOUS B.1.G.:
INTERPOL & CAT POWER, GOING BACK TO CALI
BATTLES & PREFUSE 73,

DEERHUNTER & BATTLES
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www.wired.com/2014/08/an-infographics-genius-plots-out-anotherinsanely-detailed-year-of-his-life/
www.feltron.com/FARO7html|



